
 

Client Background:Client Background:Client Background:
A global chain of luxury hotels that operates more than 70A global chain of luxury hotels that operates more than 70A global chain of luxury hotels that operates more than 70
properties worldwide, with a strong presence in Canadaproperties worldwide, with a strong presence in Canadaproperties worldwide, with a strong presence in Canada

Challenge:Challenge:Challenge:
This chain of luxury hotels looked to increase awareness of itsThis chain of luxury hotels looked to increase awareness of itsThis chain of luxury hotels looked to increase awareness of its
brand and location. The goal was to reach and engage usersbrand and location. The goal was to reach and engage usersbrand and location. The goal was to reach and engage users
resulting in higher brand awareness and achieving high CTRsresulting in higher brand awareness and achieving high CTRsresulting in higher brand awareness and achieving high CTRs

StrategyStrategyStrategy



Ready to turn engagement intoReady to turn engagement intoReady to turn engagement into   
brand awareness, lead generation andbrand awareness, lead generation andbrand awareness, lead generation and

actionable insights?actionable insights?actionable insights?
   

Learn how APEX Mobile MediaLearn how APEX Mobile MediaLearn how APEX Mobile Media   
can achieve these results for your brandcan achieve these results for your brandcan achieve these results for your brand

Campaign ResultsCampaign ResultsCampaign Results

www.apexmobilemedia.comwww.apexmobilemedia.comwww.apexmobilemedia.com

GeoLink: InMarket’s highestGeoLink: InMarket’s highestGeoLink: InMarket’s highest
performing performing performing self-service location-self-service location-self-service location-

based platformbased platformbased platform
   

Audiences: APEX primes andAudiences: APEX primes andAudiences: APEX primes and
engages engages engages usersusersusers at peak times when at peak times when at peak times when

they’re most receptive tothey’re most receptive tothey’re most receptive to
messagingmessagingmessaging


